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SECTION C

EVALUATION CRITERIA

INVITATION TO TENDER FOR THE PROVISION OF

CREATIVE AND SOCIAL MEDIA MARKETING SERVICES

FOR SINGAPORE ART MUSEUM
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SAM/ITT/2023/0007 CONTEMPORARY ART IN SOUTHEAST ASIA

SECTION C: EVALUATION CRITERIA

The evaluation criteria and weightage used for this Invitation to Tender is as follows:

Evaluation Criteria

Weightage

Compliance with all instructions for the submission of Tender
Offers as set out in the Invitation to Tender (including use of
Prescribed Forms)

Not debarred from SAM'’s tenders on or after the Closing Date

Company’s financial standing based on the last three years

Mandatory
(Quotation is liable to
be disqualified if any
of these criteria are
not met)

Price competitiveness 40%

Quiality of proposed Annual Strategy Work Plan for SAM and 30%

Content Strategy for Olafur Eliasson: Your curious journey

Strength of portfolio, track record & industry reputation 15%

Proposed account servicing team 15%
Total 100%




