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SECTION C: EVALUATION CRITERIA  

 
The evaluation criteria and weightage used for this Invitation to Tender is as 
follows: 
 

Criteria Weightage 

1. Not debarred from public sector tenders on or 
after the Closing Date.  

 
*Critical 

2. Compliance with all instructions for the 
submission of Tender Offers as set out in the 
Invitation to Tender (including use of Prescribed 
Forms) 

 
*Critical 

3.  Competitive Pricing (Price Table) 

Price tendered with detailed breakdown of 
fees/costs per item in the stipulated Price Table. 

40% 

4. Creative Proposal 

Tenderers are to submit a Creative Proposal 
outlining the strategy and creative direction for 
addressing the brief. 

30% 

5. Media Plan 

Tenderers are to submit a media buying plan not 
exceeding SGD$90,000 per year (inclusive of all 
fees, exclusive of GST) to support the creative 
proposal. The plan will be assessed for its 
effectiveness in ensuring maximum ROI on 
media investment for SAM’s marketing efforts. 

20% 

6. Track Record 

Tenderers are to submit company portfolio and 
track record. These include their company profile, 
a list of relevant projects undertaken by the 
Company and a list of credentials of the Account 
Servicing Team working throughout the Project. 

10% 

 
* These are critical criteria. Tender Offers that do not meet these criteria 
are liable to be disqualified. 


