SAM
MUSEUM IN ACTION
CREATIVE CONCEPT & RATIONALE

o o T T o N o o
1S LT Ei si s s 1] LT
& 3
g 3




The Creative Concept

As a Museum in Action, we need to proactively and consistently
demonstrate the critical role of SAM and its curatorial content in providing
the foundations for broadening perspectives and enriching understandings.

We also need to convey what the “diffused” art experience means.

The MIA campaign must therefore bring to life the key messages of

SAM being Everywhere, Different & Active.
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Campaign Theme

CONTEMPORARY ART IN SOUTHEAST ASIA

SAM IS MIA

Not missing in action but a Museum in Action,
Transforming spaces around Singapore in an exciting way

By bringing art into our everyday lives.
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An Emotional Connection: SAM’s stickers

As a starting point, we wanted to remind people that SAM is still very much around,

and rekindle people’s memories of their early encounters with contemporary art.
One element always stuck — our visitor stickers.

People love SAM’s iconic stickers for how well it represents us and contemporary art:

edgy, irreverent but also inspiring and avant-garde.

The stickers are also popping up at many surprising locations: a street side lamp

post or even on the cover of your sketchbook, years after your visit.

Can the humble sticker become an emblem of the same energy and flavour of our

new direction as a public space for contemporary art?



Key Visual Option 1

IN ACTION

<l
singaporeartmuseum

CONTEMPORARY ART IN SOUTHEAST ASIA

Tried and True: Inspired by what
organically happens with SAM'’s
iconic visitor stickers, the proposed
campaign visual replicates the fun of
discovering and adding to the

stickers in a responsible way.
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L a u n c h I d e a CONTEMPORARY ART IN SOUTHEAST ASIA

» Imagine a series of images
showing familiar landmarks
and spots being covered by the
SAM visitor stickers.

« The photos are staged but they
convey the idea that SAM is
mobile and that art will be
popping up at different
venues.

/ Euunn
I/




Option 1 Applications
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Key Visual Option 2

CONTEMPORARY ART IN SOUTHEAST ASIA

Message-Driven: Conveying movement and flows, this
direction reflects SAM being in action, moving and mapping
paths. Arrows revolve around SAM'’s secondary logo,
rotating like a wheel in constant motion. Lines extend out
from the main mark to signify a network of nodes connecting
our venues, programmes and exhibitions across sites.
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Option 2a Applications
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Best of Both Worlds: What if we combined the vibrant
organic energy with the on-message design of nodes and
networks?



Option 2b Applications
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Best of Both Worlds: What if we combined the vibrant
organic energy with the on-message design of nodes and
networks?
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Thank You
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